
 

• Total readership has grown by 6%.

•  The strongest national daily newspaper in        
Munster and Cork.

•  30,000 more print readers in Munster than the     
Irish Independent and the Irish Times combined.

•  21,000 more print readers in Cork than all other  
daily titles combined.

•  Highest proportion of sole readers of any national 
daily - that’s 132,000 people you cannot reach 
through any other national daily title. 

•  53% in the affluent ABC1F category. More than half 
are the main shopper in their household, the people 
who make the purchase decisions and exactly who 
you want to target.

•  With only 5% of Irish Examiner readers reading 
irishexaminer.com, a cross platform campaign 
allows you to extend reach and target new 
audiences.

The perfect fit for your 
advertising requirements

Weekly insight 
into Cork City and 
County community 

life, news and 
sport.

The complete 
sports package 
every Monday.

Dedicated  
agri-business 
and farming 
supplement.

A dedicated 
health and well-

being supplement 
delivering your 

energy fix.

Your weekend 
companion with 
interviews, travel, 

food, fashion, 
beauty and 7-day 

TV guide.

For people buying, 
investing or just 

browsing property 
with a dedicated 
interiors section.

Your armchair 
guide to all the 
weekend action 
plus a Racing 

Weekend pull-out.
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Weekend
The latest fashion trends, mouth-watering 
food, dreamy holiday destinations and 
16 pages of TV and film – Weekend is the perfect 
accompaniment to the perfect weekend.

The 7-day TV listings ensure a longer shelf-life 
for your advertising.  

Property & Interiors
Whether buying, selling or happily staying 
put and doing up, Property & Interiors continues 
to be the property bible for our readers every 
Saturday, covering the latest homes to come 
onto the market, interiors, gardening, DIY 
and antiques.

Feelgood
A health and lifestyle magazine with the Irish Examiner 
every Friday — the perfect vehicle to target a more 
health conscious female reader. The range of topics 
covered each week include mothers & babies, diet and 
fitness and health for the over 50s.  

The business of farming is covered in a dedicated 
supplement with the Irish Examiner every Thursday, 
providing our farming and agribusiness readers with 
the most up to date news, analysis, opinion and 
comprehensive farm finance and mart reports 
each week.

MAGAZINES

Our portfolio of weekly magazines offers advertisers 
the opportunity to reach a more targeted audience.  
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Commercial
report
Fertiliser & Lime

Crisis reserve part of deal to cut CAP budget
Stephen Cadogan

Intervention payments or export
subsidies to help farmers through
market slumps will have to be fund-
ed from reductions in direct aid
payments to farmers, as part of last
week’s EU budget 2014-2020 agree-
ment.

Heads of state agreed a market
support “crisis reserve” from 2014,
whereby if butter intervention is
needed to boost milk prices during a
market slump, for example, all farm-
ers within and outside the dairy
sector will have to pay for it.

The crisis reserve is part of the
agreement to cut the CAP budget

11%, as part of the first ever reduc-
tion in the EU’s seven-year budget.

The EU’s overall expenditure ceil-
ing has been reduced by 3.4% in real
terms, compared to the current bud-
get. But the cut is 11% for the CAP
budget, pushed down to €373bn for
2014-2020, compared to the current
€421bn.

The EU’s overall budget falls to
€960bn — despite the accession this
year of a 28th member state, Croatia.
Even at that, Europe is expected to
operate at a deficit, with a ceiling for
overall payments set at only €908bn.

Of the CAP allocation, €278bn
(75%) will be dedicated to market
related expenditure and direct pay-

ments. The two pillar structure will
remain, with the rural development
(Pillar 2) budget reduced even fur-
ther in the final negotiations to
€85bn (a 14% decrease compared to
the current situation).

For the first time, member states
are allowed to transfer a part of
their rural development budget to
Pillar 1 (for most countries, up to
15% can be transferred, but some
countries will be able to transfer up
to 25%). The Commission proposal
to close one third of the gap in direct
payments per farmer between mem-
ber states was accepted by heads of
state. But the original proposals of
the Commission on greening were

very much watered down, with each
member state likely to be given
flexibility to create its own list of
greening measures, and it has now
been decided that land cannot be
taken out of production, nor farmers
incur income losses, to achieve the
proposed 7% ecological focus area.

Heads of state also agreed that the
proposed reduction, by at least 20%,
of direct payments per farm above
€150,000, and capping at €300,000,
will be voluntary for member states.

Another controversial proposal,
the definition of an active farmer,
was ignored by heads of state.

■ See Farmview: page 2

French President Francois
Hollande and Taoiseach Enda
Kenny, at EU budget talks, and
main picture, EU Council President
Herman Van Rompuy, right, and
Commission President Jose
Manuel Barroso announce results.

Pictures: AP/Yves Logghe
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CAP slashed in historic EU budget cut: page 2

Farm Camera Systems

THE NO. 1 FARM CAMERA SINCE 1997
Miltown Malbay, Co Clare. M: 087 6992718, T: 065 7084748

• Easy install Farm Camera Kits
• 360 Degree Full Function Colour Dome Cameras
• IR PTZ 360 Cameras
• Audio Video PTZ Telemetry Kits

• All Systems wireless adaptable
• Remote viewing from your Laptop or Mobile Phone
• Agents Nationwide

Celebrating fifteen years supplying farm cameras to the farming community

SPECIAL OFFERS NOW AVAILABLE

94,000 readers 

67,000 who don’t read 
the Irish Farmers Journal 

A unique and targeted 
farming readership

162,000 readers 

66% main shopper 
in their household

34% ABC1F 
female readers

The most popular health 
magazine in Munster

189,000 readers 

61,000 expect to move 
or upgrade their homes in 
the next 12 months.

Our readers love 
their homes

195,000 readers 

Highest readership of 
any daily newspaper 
magazine in Munster  

SOURCE: JNRS 2014/2015



Weekend

•  195,000 readers
•  The highest readership of any daily newspaper 

magazine in Munster.
•  The seven-day TV listings ensure a longer shelflife 

for the publication and your advertising. 

Why advertise in Weekend?

A high quality magazine that is the perfect accompaniment to the perfect weekend. 
Each week our readers can look forward to:

  • The latest trends and news from the world of fashion and beauty, from the  
 aspirational to the affordable, with a sneak peek at how the celebs do it.  
 Your new fashion bible.

•  Mouth-watering food with our top chefs Darina Allen and Michelle Darmody 
with recommendations on the perfect wine or beer provided by our wine expert,      
Leslie Williams.

• Restaurant review offering an honest opinion on eateries around the country.

• Take a break every weekend with our travel section, offering ideas for the perfect  
 family holiday, once in a lifetime trips or a weekend getaway at home.

• 16 pages of TV and film with a preview of the  
 week ahead and 7-day TV listings.

So good you won’t want to sleep in

SOURCE: JNRS 2014/2015



Property
& Interiors

Whether buying, selling, or happily staying put and doing up, Property & Interiors 
magazine brings it all back home to readers – with style.

• We bring you through the keyhole of a range of properties on the market each  
 week ranging from rural retreats to urban sophistication. 

• An Interiors section opens the door to the latest, must-have trends for your  
 home, from sublime sofas to cosy cushions.

• Step-by-step advice on tackling those nagging DIY projects you’ve been putting off.

•  Garden lovers can dig deep with expert advice from Peter Dowdall and Kitty Scully.

• Antiques and fine art with a diary of upcoming events not to be missed.

• A classifieds section that caters for clients with smaller advertising budgets. 

•  189,000 readers
•  61,000 expect to move or upgrade their           

homes in the next 12 months.
• The property bible for our readers every Saturday

Why advertise in Propery & Interiors?

SOURCE: JNRS 2014/2015



Feelgood
A health and wellbeing magazine with the Irish Examiner every Friday — the perfect 
vehicle to target a more health conscious female market.  

SECTIONS: 
• Parenting and babies
• Pregnancy
• Diet and fitness
• Health for the over 50s 

ADVERTISING OPPORTUNITIES TO CONSIDER: 
• Prime sponsorship on front cover of the magazine
• Prime full-page advertising position on back page
• Special commercial features each month
•  Feelgood Directory positioned prominently on the inside back page
•  Sponsor one of our weekly sections ranging from Pregnancy & Babies to Health for 

the over 50s to the highly popular ‘Shape I’m in’

We also design bespoke packages to suit clients needs

•  162,000 readers every Friday.  
• 99,000 female readers.
•  34% ABC1F female readers. 
•  The most popular health magazine in Munster.
•  66% of Feelgood readers are the main shopper in       

their household.

Why advertise in Feelgood?

SOURCE: JNRS 2014/2015



Feelgood

All rates subject to VAT at 23%.

To place your ad here please contact 
Ger Duggan Tel. 021 4802192

FEELGOOD DIRECTORY

Freecall: 1800 931 935 or visit www.asthmacare.ie   

Cork Buteyko Course for Snoring 
and Asthma commencing 

Sunday, January 22nd, 2012
50% less wheezing and coughing

& 70% less need for reliever medication within
TWO WEEKS. 50% less preventer medication within

3–6 MONTHS. (Mater Hospital, Brisbane)
75% less snoring within TWO WEEKS.

By Patrick McKeown, author & International practitioner.
As seen on RTE, Irish Times and Irish Independent.

We are delighted to welcome back
one of our top stylists

Alex Reid
Munster Stylist of the Year 2008

To book your appointment please call 021-4274588

IKON HAIR DESIGN
10 Princes Street

Autumn Courses at The Natural Healing Centre
Professional training in:

Refl exology Therapeutic Massage
• Advanced/Remedial • Massage

Thompson House, MacCurtain St.
 tel: 021-450 1600

email: info@nhc.ie www.nhc.ie

Prime position on the inside back page of Feelgood each 
week, offering a low-cost way to advertise everything from 
your products and services to new appointments and 
courses

SIZE: 
5x2 
(50mmh x 80mmw)

Feelgood Directory 
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Crisis reserve
part of deal t

o cut CAP bu
dget

Stephen Cadogan

Intervention payments or export

subsidies to help farmers through

market slumps will have to be fund-

ed from reductions in direct aid

payments to farmers, as part of last

week’s EU budget 2014-2020 agree-

ment.
Heads of state agreed a market

support “crisis reserve” from 2014,

whereby if butter intervention is

needed to boost milk prices during a

market slump, for example, all farm-

ers within and outside the dairy

sector will have to pay for it.

The crisis reserve is part of the

agreement to cut the CAP budget

11%, as part of the first ever reduc-

tion in the EU’s seven-year budget.

The EU’s overall expenditure ceil-

ing has been reduced by 3.4% in real

terms, compared to the current bud-

get. But the cut is 11% for the CAP

budget, pushed down to €373bn for

2014-2020, compared to the current

€421bn.
The EU’s overall budget falls to

€960bn — despite the accession this

year of a 28th member state, Croatia.

Even at that, Europe is expected to

operate at a deficit, with a ceiling for

overall payments set at only €908bn.

Of the CAP allocation, €278bn

(75%) will be dedicated to market

related expenditure and direct pay-

ments. The two pillar structure will

remain, with the rural development

(Pillar 2) budget reduced even fur-

ther in the final negotiations to

€85bn (a 14% decrease compared to

the current situation).

For the first time, member states

are allowed to transfer a part of

their rural development budget to

Pillar 1 (for most countries, up to

15% can be transferred, but some

countries will be able to transfer up

to 25%). The Commission proposal

to close one third of the gap in direct

payments per farmer between mem-

ber states was accepted by heads of

state. But the original proposals of

the Commission on greening were

very much watered down, with each

member state likely to be given

flexibility to create its own list of

greening measures, and it has now

been decided that land cannot be

taken out of production, nor farmers

incur income losses, to achieve the

proposed 7% ecological focus area.

Heads of state also agreed that the

proposed reduction, by at least 20%,

of direct payments per farm above

€150,000, and capping at €300,000,

will be voluntary for member states.

Another controversial proposal,

the definition of an active farmer,

was ignored by heads of state.

■ See Farmview: page 2
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Farm Camera Systems

THE NO. 1 FARM CAMERA SINCE 1997 Miltown Malbay, Co Clare. M: 087 6992718, T: 0
65 7084748

• Easy install Farm Camera Kits

• 360 Degree Full Function Colour Dome Cameras

• IR PTZ 360 Cameras

• Audio Video PTZ Telemetry Kits

• All Systems wireless adaptable

• Remote viewing from your Laptop or Mobile Phone

• Agents Nationwide

Celebrating fifteen years supplying farm cameras to the farming community

SPECIAL OFFERS NOW AVAILABLE

HELPING FARMING TO GROW 

The Irish Examiner’s Farming supplement has the business of farming at its very core and 
provides Irish farmers with the information they need to grow.

The Irish Examiner’s Farming supplement every Thursday delivers a series of devoted sections 
including general farming and agri-business news, targeted and up-to-date sectoral analysis 
and comprehensive farm finance and mart reports. 

SECTIONS INCLUDE:
•  General farming and agribusiness news sections
•  Dedicated dairy, beef and general farming sections 
•  Animal health and farm task panels
•  Machinery and technology sections
• Farm finance section
• Young farmers section
• Farm classifieds section

•  94,000 people read Farming every Thursday. 
•  67,000 readers of Farming do not read the Irish Farmers Journal. 
•  The strongest farming publication in Cork.

Why advertise in Farming?

SOURCE: JNRS 2014/2015



SPORT

• Weekend Sport every Saturday, is the most complete weekend sports supplement and with it, 
we aim to monopolise as much of our readers’ weekends as possible.

• In Weekend Racing Ruby Walsh, Pat Keane and Tommy Lyons arm punters with 
essential betting knowledge every Saturday.

• Monday Sport our complete analysis of all the weekend action and a tee-up to the week ahead. 

It’s a breadth and quality of coverage you won’t find anywhere else and an effective advertising 
vehicle to reach our sports mad readers.

The Irish Examiner’s Sports package meets the high demands of our insatiable sports fans 
looking for the length and breadth, the whys and lows of what’s happening in sport.  

Our dedicated tabloid sports supplements take our readers from the pitch to the 
dressing room to the terraces. 



Money & Jobs gives a round up of all the key business 
events, appointments and career opportunities 
every Friday.  

Our recruitment pages are where everyone looking to 
move on or up the ladder goes to keep abreast of 
the latest job opportunities.

‘On the Grapevine’  profiles the latest business 
appointments. This is where our readers go to 
find out who the movers and shakers are.

Where the best people look for the best jobs

EVERY FRIDAY

Money&Jobs

• 43% of readers are ABC1.
•  More professional, manager/supervisor 

readers than any other national daily title in Munster.
•  More readers who work full time than any other 

national daily title in Munster.
•  More readers who completed 3rd level 

education than any other national daily title in 
Munster.

Why advertise in Money & Jobs?

23
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any other business...

Owners have assumed debt, workers have accepted pay cuts, and suppliers have compromised on billing to keep

businesses open, says PwC Cork boss Ger O’Mahoney. “People have made huge sacrifices.”
Picture: Gerard McCarthy

Maggie Timoney has been appointed MD of Heineken

Ireland.

Photo: John Sheehan

Cllr Veronica Neville, Gearoid O’Driscoll, president, Bandon

chamber, , Julie Crowley, ECentres coordinator and Chris

Smith, Bandon Credit Union.
Picture Darragh Kane

Barry O’Leary, CEO IDA
Ireland, receiving hismedal from Dr GerardDaly, president IMCA.Picture: Harrison Photography

Owners and employees have
sacrificed hugely to save businesses

B USINESS owners,their suppliers andtheir employees have
taken heroic measures to
keep valid businesses afloat
in recent years, says the au-
thor of a new book on in-
solvency.Ger O’Mahoney, PwC
advisory partner and head of
its Cork office, said the pub-
lic will not learn the
back-stories to many busi-
nesses’ survival until the re-
cession is a memory.Staff have taken cuts, and
agreed to changes in work
practices; suppliers have
agreed to new payment
plans for bills; and business
owners have gone deep into
personal debt.“People have made huge
sacrifices,” says Mr O’Ma-
honey.
“We’ve found that when

the issues are properly ex-
plained, owners, suppliers
and employees all want to
stay in business; they want
to save jobs and keep the
economy moving along.
“There are far more un-

sung heroes than ‘sung’
heroes out there, people
who will be able to turn
around in a few years from
now and be glad that they
did so much to save jobs.”
However, Mr O’Mahoney

says that he wouldn’t advise
business owners to put all of
their personal assets on the
line.
He says business owners

need to retain a war chest,
for the next time they need
to “prime the pump” with-
in their companies.For most companies, an
impartial, external profes-
sional viewpoint can help
gauge when it is best to save
or sell a business.Getting that advice early
can be the difference be-
tween staying in business
and selling.And when opting to sell,
early advice can ensure that
the business is sold while it
is still saleable.These experiences, of re-
cent years, inspired Buying
and Selling Insolvent Compa-
nies and Businesses in Ireland

(published by Bloomsbury
Professional) the book that
O’Mahoney has co-au-
thored with legal experts,
Bill Holohan and Ted Hard-
ing.
Mr Harding is a barrister

and a member of the Irish
Society of Insolvency Prac-
titioners.He lectures on insolvency
and has acted in a number
of prominent insolvency and
corporate-restructuring cas-
es.
Mr Holohan is senior

partner of Holohan Solici-
tors. Author of several
books on bankruptcy and
corporate insolvency, he has
advised the Office of the
Official Assignee in
Bankruptcy for 20 years.
He acts for directors and

their companies, liquidators,
examiners, receivers, credi-
tors, debtors, investors and
financiers. He was a found-
ing member of the Irish So-
ciety of Insolvency Practi-
tioners and remains a coun-

cil member.The book explains the is-
sues when buying and sell-
ing insolvent businesses and
includes chapters on: early
warning signs; informal in-
solvency arrangements;
practical measures to prepare
for insolvency sales; da-
ta-protection; raising funds;
dealing with secured and
preferential creditors; and
employee claims.“The book is a road map,
written out of our experi-
ences of recent years,” says
Mr O’Mahoney. “Hopeful-
ly, it is written in a positive
way. Things can’t stay this
bad forever.“There are a lot of issues
in the banking sector that
have to be crystallised, but if
we can get people to take
risks again, we can get the
economy going forward
again, also.“I’m not talking about
crazy lending. We saw what
happened with the banks
lending money on premises

that were not sound. But we
do need a willingness to in-
vest in viable businesses, and
we do need to protect
jobs.”

Buying and Selling Insolvent
Companies and Businesses in
Ireland covers different forms
of insolvency, and structures
for the transaction, how to
acquire assets, how to deal
with pensions, and includes
full tax guidance and how to
retain customers and suppli-
ers.
It also covers intellectual

property, novations, liabili-
ties and guarantees and in-
demnities. It also includes a
full set of precedents.As the title suggests, it of-
fers real and practical in-
sights into insolvency, ex-
aminership and receivership.
In previous generations of
business, such terms sound-
ed like a death knell. In re-
cent years, although leaving
unpaid bills in their wake,
these mechanisms have also
been used to protect viable

businesses and jobs.Mr O’Mahoney says:
“The main point of the
book is that for people de-
bating insolvency, examin-
ership or receivership, they
can thumb through the
book and find the advice
that is most relevant to
them. They can look at for-
mal and informal solutions.
“They can also use this

advice to help them decide
which insolvent businesses
they should buy. You have
to take into account the
price, and how you should
purchase the business.“Some businesses are
technically insolvent, but
still able to trade if they have
enough cash.“But, typically, when a
business doesn’t have cash, it
is insolvent. It can be quite
hard to sell a business that
doesn’t have some kind of
guarantee or indemnity. If
the purchaser can’t get con-
trol over the assets, then
due-diligence becomes

much harder.”In many cases, businesses
enter this endgame scenario
because the directors have
been to slow to act, too
slow to bring in outside
help.
When help is sought early,

the owner can sell the busi-
ness and maximise the num-
ber of jobs transferred to
new owners.“Businesses owners need
to act long before their bank
managers say they can’t cash
your cheques, before there’s
pressure on your overdraft,
before you start extending
your credit terms to suppli-
ers, and your stock is being
reduced,” said Mr O’Ma-
honey.
“There are many financial

and fiscal warning signs.
Each of these, while not fa-
tal on their own, give an in-
dication of the pressures on
the business.“Every business has gone
through changes of late.
People are facing up to the
issues. Most people find
they can talk to their suppli-
ers and their employees
about the issues they’re fac-
ing. It can be possible to
solve your issues with infor-
mal solutions, but not in ev-
ery case.“Everyone tries to avoid
insolvency, but you may
have to make a tough deci-
sion when gross sales have
fallen too far. You may con-
sider sharing your business
with another partner, bring-
ing in an investor, or sell
your business. We hope the
book offers insights to help
people with those deci-
sions.”
Mr O’Mahoney has 25

years’ experience in prac-
tice, specialising in corpo-
rate finance, due-diligence
and business restructuring.
He has advised clients in re-
tail, hospitality, education,
business services, energy and
resources and healthcare.
He is a past president of

Cork Chamber, and a board
member of IDA Ireland and
NIBRT. He is a fellow of
the Institute of Chartered
Accountants.

■ DAVID FLOOD has been
named business develop-
ment manager with ICT
solutions provider, Datapac.
He has worked in ICT for 14
years, as a senior IT consul-
tant at MJ Flood Technology,
where he was tasked with
customer acquisition and the
management of existing cus-
tomer accounts. He has
worked with leading technol-
ogy companies and has ex-
perience of on-premise and
cloud technologies. He has
accreditations from hard-
ware and software vendors,
such as Cisco, Microsoft,
Citrix and VMware.

■ LAURA TONER has joined
Irish designer chain, The
Kilkenny Group, as corpo-
rate sales and marketing ex-
ecutive.
Ms Toner has four years of

experience in marketing. Her
prior roles include marketing
support co-ordinator, with
Banbridge District Council,
Co Down, and three years
as marketing and merchan-
dising manager with Clearhill
Enterprises Ltd, in the UK.
Kilkenny has ten own-brand
stores in Dublin, Cork, Gal-
way, Killarney, Cashel,
Shanagarry, Stillorgan, Trim
and Swords.

■ EAMON BURNS has been
appointed as investment
bank BNY Mellon’s new re-
gional head of private equity
accounting for Europe, Mid-
dle East and Africa (EMEA).
He will report to Caoimhghin
O’Donnell, MD of AIS Fund
Accounting, EMEA, and will
be based in Dublin. He joins
from State Street and will
lead BNY’s team of special-
ists in Dublin and Luxem-
bourg, servicing private eq-
uity administration clients
throughout the EMEA re-
gion. Also, he worked at
Goldman Sachs for 11
years.

■ NELL REGAN has been
appointed as artistic director
of the West Cork Literary
Festival. She takes over from
Denyse Woods. Regan has
published two collections of
poetry, Bound for Home and
Preparing for Spring. Her
third collection is due out in
2014. She has also pub-
lished the first historical bi-
ography of Helena Molony,
Abbey actress, feminist and
labour activist. Regan’s
bursaries and awards in-
clude a Fulbright Fellowship
and an Arts Councill An
Chomhairle Ealaíon Litera-
ture Bursary.

■ CLÍONA HURSON has
been named director of mar-
keting with Communicorp
Group Ltd, the marketing
and media company formed
in 1989 by Digicel chairman,
Denis O’Brien. She has been
marketing director for 98FM
and Spin 103.8 for the last
18 months, and was market-
ing manager for 98FM. She
has a BA from UCD and an
MSc (international market-
ing) from DIT. Prior to joining
98FM, in 2008, she worked
in marketing across brands
including, Jameson Whiskey,
West Coast Cooler, Club Or-
ange, and Ryanair.

■ MICHAEL HUDSON has
been appointed as supply
chain consultant for the UK
operations of Leading Edge
Group, a consultancy and
global provider of Lean edu-
cation in Cobh, Co Cork. A
supply chain professional for
the past 30 years, he will
support a variety of UK com-
panies from the company’s
base in Kent. Irish-owned,
Leading Edge has imple-
mented continuous improve-
ment programmes using
Lean, Six Sigma, BPR and
SCM tools. It has offices in
Ireland, UK, Australia and
Canada.

Barry accepts ICMA enterprise
medal on behalf of the IDAIDA Ireland CEO, Barry

O’Leary, has been awarded
the Institute of Management
Consultants and Advisers
(ICMA) annual medal for
enterprise and innovation
with lasting impact.The ICMA said it wanted
to recognise the IDA’s per-
formance in attracting for-
eign-direct investment (FDI)
to Ireland. Mr O’Leary is the
institute’s 23rd recipient of
this annual award, which
has been presented on an
all-island basis since 2007.
ICMA president, Dr Ger-

ard Daly, said: “We are
proud to honour Barry
O’Leary, for IDA Ireland’s
track record over a number
of years in delivering FDI
projects into Ireland, from
leading global players, in
an extremely competitive
environment. These invest-
ments will continue to play
a critically important role in
helping Ireland’s domestic
economy return to growth.”

Mr O’Leary thanked the
ICMA.
“We punch far above our

weight when it comes to
winning international busi-
ness,” said the IDA chief.
“This can only happen with
the support of expert staff.
In IDA Ireland, we have
built up one of thebest-equipped teams in the
world to win foreign invest-
ment.”

ECentres a cheap way to do business
High costs of office space
and commuting have
driven up to 70% of en-
trepreneurs

and
small-business owners in
Cork to consider remote
working, according to a
survey conducted by
ECentres.The ‘Working in Cork’
ECentres survey found
that nearly 58% of respon-
dents spend more than
€50 a month getting to

work. Dotted around Co
Cork, the new ECentres
are Cork County Coun-
cil’s initiative to support
enterprise and commu-
nity, with both training
and office space available
on a week-by-week ba-
sis.
“This survey confirms

feedback that we are re-
ceiving in our ECentre
locations throughout Co
Cork,” said Julie Crow-

ley, co-ordinator at
ECentres. “We offer
flexible rent options,
from €50 per week,
providing high-quality,
ready-to-go office facili-
ties, high-speed broad-
band, training and con-
ference rooms.“This offering is
unique and vital to sup-
port startups, business
owners or remote work-
ers who would be un-

able to commit to
long-term office lease,
and would be constrained
by costs.”ECentres are already
available in Macroom,
Bantry,

Millstreet,
Charleville and Fermoy,
with a new centre open-
ing this week in Bandon.
Sites in Castletownbere,
Mizen and Bere Island
are due to be operational
before the end of 2013.

Dr Noel Cawley re-appointedas chairman of TeagascTeagasc chairman, Dr Noel
Cawley, has been re-ap-
pointed as chairman of the
training authority, for a sec-
ond five-year term.A former CEO of the Irish
Dairy Board, Dr Cawley
said he looked forward to
working with his colleagues
and with management in
delivering work pro-grammes in research and
education.Agriculture Minister Si-
mon Coveney has also
re-appointed Padraig Gib-
bons, and appointed Alan
Jagoe and Professor Ger-
ald Fitzgerald as two new
members of Teagasc, for

five-year terms.Teagasc director, Prof
Gerry Boyle, welcomed the
appointments.Dairy farmer Jagoe, from
Nohoval, Co Cork, is former
president of Macra na
Feirme. He farms with his
father and brother.Prof Fitzgerald is head of
the school of microbiology
at UCC. His research has
been contributed to UCC’s
food-and-health pro-gramme.Padraig Gibbons is a
dairy farmer in Co Mayo,
and chairman of Aurivo
Co-operative Society. He
was nominated by ICOS.

Austerity making the rich richer
Austerity has made the rich
richer and will not bring
about economic recovery,
say two leading analysts in
a new book, Austerity Ire-
land.
UCD sociology lecturer,

Kieran Allen, and NUIG
economist, Brian O’Boyle,
have challenged the mar-
keting of Ireland as the
poster boy of EU austerity.
Rather than attracting in-
vestors, austerity protects
economic privilege.“The mainstream narra-
tive is that recovery is
around the corner. We have

examined the evidence and
found that this is a myth,”
said O’Boyle. “There has,
instead, been a radical re-
distribution of wealth in
favour of those who are
better-off. Ireland has be-
come a tax haven for global
corporations, with job cre-
ation being an ‘add-on
sweetener’. It is unsustain-
able and we need a radical
change of policy.”The authors say that in-
vestment in the Irish econo-
my has fallen from a high
of €47bn, in 2007, to€17bn currently.

Company veteran Timoney
named MD of Heineken Ireland

Maggie Timoney has been
appointed MD of Heineken
Ireland, succeeding David
Forde, who was named MD
at Heineken UK in May.
A 15-year veteran of

Heineken, Maggie was
chief people officer at
Heineken USA (from 2010),
and GM of Heineken Cana-
da (2006-10), resulting in
Canada becoming one of
the brand’s top ten mar-
kets.
She also previously held

a range of leadership roles
for Heineken Netherlands
(2001-2006), and in the US,
where she began her ca-
reer, in 1998, as national
sales planning manager.
She joined the firm from

Sound Distributing, an An-
heuser-Busch wholesaler,
where she was VP of sales.
A former captain of the

Irish women’s national bas-
ketball team, she is a grad-
uate of Iona College, New
York, and received both BA
and MBA degrees. While at
Iona, she starred for the
women’s basketball team
and holds the all-time lead-
ing scorer record.In Mar 2013, she was in-
ducted into the Naismith
National Basketball Hall of
Fame, an honour reserved
for basketball greats in the
USA.
A native of Ballina, Co

Mayo, she is married with
two children.

22

Irish Examiner

Friday 04.10.2013

MONE
Y & J

OBS

XX1 - V1

Photo
Centr

e

Opera
tor

Pharm
acy

First
Plus

Glanm
ire.

Essen
tial

requi
rements:

Good

computer
skills

, prove
n

sales

exper
ience

.
CV

to

recru
itment@

pharm
acyfir

stplu
s.ie.

PLANTER / Agricultural Fitter.

Part-tim
e. 087-2337348

Quali
fied Butch

er

required for Glanmire. email to

edwardsheehan77@hotmail.com or

post to Sheehans Butchers, Hazel-

wood Centre, Glanmire, Cork.

SENIOR Acco
unts

perso
n requi

red

for city
centr

e company.
Duties

inclu
de VAT/P

AYE
retur

ns cash

hand
ling

and
staff

super
vision

.

Apply
with CV and

refer
ences

to

Alan@
csape

rsonn
el.co

m or by post

to
65

Patric
k St Cork

Tel

021-4
2751

55

Slí Ei
le Supp

ort

Servi
ces Ltd

( ww
w.slie

ile.ie
) has

vacan
cy for

P/T

Supp
ort W

orker
at ou

r exc
iting

new

farm
proje

ct in
Chur

chtow
n, Ma

llow.

This
posit

ion is for
one eveni

ng shift

per w
eek and occas

ional
relief

shifts
.

Job
Desc

riptio
n availa

ble from
Slí

Eile.
Drom

ina.
Charl

eville
. Co

Cork

or
info@

slieile
.ie.

Letter
of

appli
catio

n & CV to reach
above

befor
e 5pm

Octob
er 18

th

TRUCK Driver
wanted

, E350
per

week
with

full
accom

modati
on.

Germ
any.

0049
1521

7591
273

/

0049
1521

6970
486

Union
Chan

dlery

The
Coun

try’s
leadi

ng Marin
e and

Outd
oor e

quipm
ent s

uppli
er re

quire

an
energ

etic
Mana

ger
for

their

Outd
oor E

quipm
ent D

epart
ment

. This

is a great
oppo

rtuni
ty for a perso

n

who
has an intere

st in
Hillw

alkin
g,

Climb
ing,

Kayak
ing

and
outdo

or

sport
s in gener

al. The
succe

ssful

appli
cant

will h
ave:

Hand
s on

exper
ience

of Hi
llwalk

ing,

Climb
ing,

Kayak
ing,

eithe
r as a

profe
ssion

al
or

an
amat

eur

enthu
siast.

Good
organ

isatio
nal

abilit
y. An

enthu
siasm

for th
e pro

duct

that
will

make
the sale

a uniqu
ely

pleas
ant

exper
ience

for
both

custo
mer

and seller
. Sou

nd finan
cial

mana
geme

nt. Good
comp

uter
skills

.

Good
comm

unica
tion s

kills.
Abilit

y to

work
as pa

rt of
a tea

m. Th
e Ma

nager

will
be respo

nsibl
e for mana

ging,

prom
oting

,
and

devel
oping

Hillw
alker

s Out
door

Store
at Pe

nrose

Quay
, Cork

. The
posit

ion will
also

entai
l gettin

g invol
ved

with
club

activi
ties in

the e
venin

gs an
d at w

eek-

ends
in

prom
oting

Hillw
alker

s.

Pleas
e sub

mit y
our C

V and
full d

etails

of yo
ur su

itabil
ity fo

r this
posit

ion to

the a
bove

addre
ss or

E-ma
il

mary
bolan

d@union
chan

dlery
.com

���
����

A DIPL
OMA

SOCI
AL STUD

IES
AND

COUN
SELLI

NG SKILL
S. 1

Acad
emic

Year;
Dista

nce
& E-Lea

rning
.

021-2
3401

25 ; 0
1-254

4003

www
.arlt-

found
ation

.org

���
����

����
�

Turkish barber req Kusadasi Bar-

bers. 087-9683510

����
� �

���
����

�

PROFESSIONAL Medite
rrane

an

Chef
requi

red for Jaye
Taylo

r Ltd.

Wilton,
Cork

. E-mail
C.V.

to

devin
ehair

group
@gmail.co

m

�����
���

���
�����

O'Sul
livan

s

Pharm
acy

We are looki
ng for an enthu

siasti
c

and b
right

indiv
idual

to joi
n our

team

on
the

medi
cine

& dispe
nsary

coun
ters o

n a part-
time

basis
. Ret

ail

exper
ience

desir
ed,

dispe
nsary

exper
ience

an advan
tage

but
not

requi
red as tra

ining
will b

e pro
vided

.

All
appli

catio
ns welco

me.
Pleas

e

forwa
rd your

C.V
with

a cover
ing

letter
, by F

riday
11th

of Oc
tober

to

Lorra
ine-w

ilton@
hotm

ail.co
m

���
����

���
�

��� ��
����

�����
�

����
����

�����
����

�����
�

����
� ���

� ���
���

�

���
���

���
����

���

���
���

����
����

����
��

��������
��

����
����

� ���
�� ��

����
� ���

�����

���
���

��� �
�� ��

����
� ��

����
�����

� �� �
����

�� �
�����

� ����
�� ��

����
�� �

�� �
�� ��

����
�����

�

����
�� ��

�����
�� �

� ���
�����

�� ��
�����

�� � �
����

���� �
����

����
��� �

�����
��� �

��� ��
���

���
�����

�� ��
����

� �� �
�����

������
���

���
����

� ���
�����

������
�� ��

��� �
� ���

� ��
�����

� ���

�����
����

����
�� ��

� ��
���� �

� ���
���

�����
�����

� ���
����

�����
��� �

�� �
�� ��

����
� ���

�����
���

����
�� ���

����
���

����
�����

�� ��
�� ��

� ���
����

����
� ����

����
�

����
����

����

� ��
��� �

������
��� ��

����
�����

����
������

� ���
�����

�����
����

�� �����
�� ��

� �����
�� ����

�����
����

�����

� ��
����

����
��� �

�����
� ���

�� ����
�����

����
����

��

� � ����
�� �� �����

�����
�� ��

�����
��� �

����
�����

��

� ��
���

�� ���
��� ������

� ��
����

�� ���
������

�����

� ��
����

� ���
����

�� �� ��
� ����

����
����

����
����

�����
� ���

���
�� ��

����
�����

� ���
����

����
���

����
�����

����
����

�����

�� ����
�

� � ����
�� �� ����

��� �
� �����

�����
��� �

������

� ��
��� �

�� ����
����

�����
���

� ���
������

����
����

�������
���

� ��
�����

��� �
�� � �����

� �� ���� ����
����

�����
��

����
�� ��

�� �
��� �

�����
�����

�����
����

����
������

�� ���
�� ��

�� ��
� ���

�����
����

����

PERSON seeki
ng a caree

r in Risk

Mana
geme

nt. R
eply

with
CV Pleas

e

reply
to box

no POS
6497

238
this

office

PLUMBER req’d
, must

be R.G.I
.

reg’d
and

have
fault

findin
g exp,

insur
ance,

own
van /tools

, pre
f C2

reg’d
. Sen

d det
ails to

rsutto
n@allian

cema
inten

ance.
ie or

087-8
1906

04

���
���

� ��
���

� ��
� �

��
����

���
� �

���
���

����
�� �

� �
���

����
���

���

����� �� ��� �� ��� ������� ���������� ������������ ���� �� ������� ��� �

������ �� ��� �������� ������������ �������� �� �������� ������� �� ��� ����

����������� �������� �� ��� ����������� ������� ������������� ��� �������������

�������� �� � ������ �� ��� ����� ������ �� �������� ������� �� ��� �������

������������ ��� ��� ��������� �������� �� ��� ��� ������� ������������ �

�������� ������ ���� ���� � ������� ����� ���������� ��� ��� �� ��� ��������

����� ���������� ����
���

���
��

��� ���������� ���������� ���� �� ����������� ��� ��� ���������� ���

�������� �������������� �� ������ �� ����� ����� ������������ ��������

���������� �������� ������� ���������� ������ ������� � ������ �� ������� ��

����� ����������� � ������������ ���������� ��� ���� ���������� ������� ���

� ���� �����������

���� �� �� ��������� ����������� ��� ����������� ��������� �� �������� ��

�������� �� ������ ��� ���� � ������� ���������� ��� ������ ��������� �������

����� ����� ������ �� ���������� ������������ �������� ���� ������ ��� ������

���������� ������� ���� ��� �������� �������� ���� �������� �� ���� ������ ���

���������� ��� ������ ������������ ����� ���� ������ ���� ����� ��� ���������� ������

���������� ���� �� ���� �� �������� ���� �� ������� �� ������ ��� �� ����� ��

��� ��� ���������� �� ������ � ������ ��� ���� ���� �� ������� ������ �����

���������
����

����
�� ����� ���� ����� ��� �������� �� ����� ��� ����������

��� ����� ��������� ������� ���� ���������� �������� ��� �� ��������� ���� �� ��������

���
�� �

����
�� �

���
����

�

����� ��������������������� � �����������������

���
���

����
����

���

Bus Escor
ts

(Part
time)

requi
red t

o tra
vel o

n Spe
cial S

choo
l

trans
port

bring
ing p

upils
to an

d fro
m

Speci
al Sc

hools
in C

ork
city

and

coun
ty (S

coil
Aislin

n, Sc
oil E

anna
,

Scoil
Bern

adett
e &

St. P
aul’s)

. Bus

route
s will

comm
ence

and t
ermin

ate

at the
follow

ing l
ocati

ons:
City,

Blar-

ney,
Mallo

w, Ka
nturk

, Bis
hops

town
,

Ferm
oy

& Bally
hoole

y. Infor
mal

enqu
iries

may
be m

ade b
y pho

ning

Mary
Flem

ing
on

021-4
6432

35.

Appli
cants

may
be sh

ort li
sted

on th
e

basis
of the

ir app
licati

on. A
pplic

ation

form
s ma

y be
obtai

ned
from

the

Chair
perso

n, Bo
ard o

f Man
agem

ent,

c/o,
COPE

Foun
datio

n, Bo
nning

ton,

Mont
enott

e, Cork
(Tel.

021
-

4643
100)

or
by

e-ma
iling

recru
it@co

pe-fo
unda

tion.i
e.

Comp
leted

appli
catio

n for
ms m

ust b
e

retur
ned

no la
ter th

an F
riday

18th

Octob
er 20

13.

�����
�����

�

�����
������

����
��� �

� ���
�����

����
� ���� �

����
� ��

�����
�� ��

� ��
��

����
��� �

����
�����

����
����

��

����
����

����
���

���� �
�� ��

����
�

���
���

� ���
���

� ���
���

���
��

��������

�������������

�� ���� ����

�� � ����������� ����������� ������ ��

���� �� ���� ���� ������ �� ��������� ���������

����� ����� �������� �� ����������� �� ��� ����� ���

��� ��� ������� ��� ����������� ��� ���� �� ����

���� �� ������� ���� ���������������� �������������

��� �������� ����� ���� ��������� ���������� ���

���������� �� �������� ��� ���� �� �������� �����

�� ��� ���� ��� ������� ������������ �������

����� �� ��� ������� �� ���������� ��

����� ������������������������
���

�� ���� ���� �������� ��� ��������
� ������

����������� ������ �������� �� ���� ���

�� ��� ������� ������� �������� ��� ������

��� ������ ���������� ����� �� ����������

����� ��� ����

����� ������� ���� ���� ������� �� ��� �� ���

���� ����� ���������� �� ������� � ����� ��������

��� �����
��

�����
�� ����

����
������

���� �
�����

�

�����
�������

� ���

�����
�����

�

�����
������

������
����

����
�����

����
����

CORK City
Frenc

h
Teach

er,

Temporar
y Cover

(6 Months
),

Fifth,
Sixth

(High
er),

Trans
ition

Yr.
Pleas

e
email

CV
to:

frenc
hteac

her01
1020

13@
gmail.co

m. Closi
ng date

for appli
catio

n

Wedne
sday

9th Octob
er.
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MOBILE Crane Driver required to

work in the UK. Candidates must

have a valid CPCS card. Experience

is essential. Please contact Pat on

0871310314 or email your CV to

info@corkcranehire.com.

SOURCE: JNRS 2014/2015



A full page of entertainment and temptation in the 
Irish Examiner every day — anything from cinema and 
theatre listings to hotel breaks, restaurant deals and 
boutique sales.

For advertisers, it is a cost effective way to do 
display advertising. One look at the number of regular 
advertisers on the page is testament to its success.

If you haven’t advertised on our Social & Personal page 
yet, give it a try. Our dedicated sales team will work 
with you to design and phrase your advert. 

We’re sure you will be back to do more!

• HOTEL BREAKS & HOLIDAYS • CINEMA & THEATRE LISTINGS • DINING • BOUTIQUES 

• CHARITABLE EVENTS • AUCTIONS • PROFESSIONAL, COMPANY AND FAMILY ANNOUNCEMENTS 

Social & Personal

•  More than Half of Irish Examiner readers are the 
main shopper in their household.

•  62% of Irish Examiner readers stayed in a hotel one 
or more times in the last 12 months.

SOURCE: JNRS 2014/2015



Weddings
A magazine so good, we do it twice a year, 
in January and September.
THE dress, fashion, beauty, honeymoon destinations, venue advice and those extra little ideas and tips 
that will make your day memorable. All beautifully packaged in a modern fresh stylish publication that is a 
must for any bride to be, her family and friends.

For any bride, there are so many decisions to be made, a publication like this is an invaluable source 
of ideas and suggestions.  Make sure your business is part of that decision by advertising in these very 
special publications. 

All supported by a multi-media marketing campaign to ensure all brides to be, their family and friends pick 
up the Irish Examiner on the day of publication.

Secure your slot today in our next Weddings Magazine.

Weddings
10. 1.2015
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Providing a constantly updated 
blend of original and curated news, 
features and opinion across a 
wide variety of clearly segmented 
subjects, the Irish Examiner’s digital 
platforms are growing in popularity 
across a broad demographic.

Supported by an experienced 
group of journalists and editors with 
one of Ireland’s most trusted and 

longest-established news brands 
and enhanced with videos, picture 
galleries, live blogs and much 
more, our content is available and 
fully optimised for desktop, tablet 
and mobile and is also distributed 
through our news app and ePaper.

All these digital platforms and our 
broad and eclectic range of content 
offers a wide range of impactful 

advertising opportunities for clients, 
including: 
•  Online advertorials and sponsored 

content packages that can be 
enhanced with picture galleries, 
audio, videos and tv ads

• Homepage takeovers
• Display advertising on prime slots
• Section sponsorship 
•  In app advertising 

The latest news everywhere, 
available anywhere

.com

•  Combined website & app page impressions    
of over 13m per month.

• Nearly 4m unique visitors per month
• Over 86k app downloads
• 71% in the affluent ABC1 social demographic
• 66% of our Irish audience are in Munster

Source: Google Analytics, August 2015 & JNRS 2014/2015



We can work with you to define the format that best suits your requirements and budgets, across different paper options 
(newsprint and glossy), pagination and format (tabloid, broadsheet or booklet).

We are the experts in print design and production and we can provide you with an audience of

Your one-stop design, printing 
and distribution solution

INSERTS

194,000 
print readers 
every day

From flyers to booklets, the Irish Examiner can work with you to design, produce, print and distribute 
your print material to our 194,000 readers. We can offer a range of options including:

1.  Insertion only – you design and 
print your own material and use 
the Irish Examiner as your cost 
effective distribution channel.

2.  Design, printing and insertion – this is 
a full service option for clients looking 
for a one-stop design, printing and 
distribution option. We have a range of 
print options ranging from glossy A4 
sheets to postcards and posters.

SOURCE: JNRS 2014/2015



Insert Information

COST:
€85 per 1,000
(Rates subject to 23% VAT)

PRINT ORDERS
 National Munster
Monday to Friday 60,000 50,000
Saturday 75,000 65,000

NOTE: Any leftovers will be inserted into the following days edition 
unless specifically advised not to do so by the agency/client. 
Rates available upon request for large /multipage inserts.

Booking Contacts: 
Aidan Forde T. 021-480 2118
Paul Kelly T. 01-533 0867

Delivery Details
Pier Wall T. 01-675 8750

Technical Queries/Deliveries 
to CityWest 
Donal O.Brien T. 01-675 8123
John Dunne T. 01-675 8102
Sheila Cassidy T. 01-675 8100

Delivery Address: 
The Irish Times Print Facility, 
4080 Kingswood Road,
Citywest Business Campus, 
Dublin 24

Large Format/Feeder 440

Manual Feeding Maximum Size 348.5mm x 270mm
 Minimum Size 210mm x 150mm (A5)

Number of Pages Tabloid Products Max. 80pp    
   (ex. Sat) Sat. 32pages
   Min. 8pp
 Broadsheet Products Max. 64pp
   Min. 4pp

X Multipage products presenting with the spine on the long edge 
will not feed correctly side on and can only be inserted on spine 
edge, therefore be careful not to exceed the 270mm width spec.

Above based on Paper Weight: 45gsm

Other Paper Weights: Check Pagination with   
  CityWest

Small Format/Feeder

Manual Feeding Maximum Size 300mm x 150mm
 Minimum Size 148mm x 105mm (Postcard)*

• This Feeder will also take A4 folded to 210mm x 97mm (DL size)
X Multipage products presenting with the spine on the long edge will 
not feed correctly side on and can only be inserted on spine edge, 
therefore be careful not to exceed the 150mm width spec.
 
Number of Pages     
Max. 3mm Thickness
Min. 1 Sheet 80gsm

Other Paper Weights     
Check Thickness with CityWest, above are guidelines only, 
you will need to send a sample to CityWest for full conformation. 

TECHNICAL SPECIFICATION FOR LOOSE INSERTS

BOOKINGS:  TEN DAYS BEFORE INSERTION DATE      DELIVERY:  THREE DAYS BEFORE INSERTION DATE

ALL INSERTS SHOULD BE CLEARLY MARKED WITH PUBLICATION & INSERTION DATE



Insert Information

General  Guidelines:

Finish: UV Varnish is not acceptable.

Stitching: Perfect bound products are not acceptable.
 Line gluing is preferred to stitching for thin products.

Staples:  Must be placed equidistant to each other and the head and tail of the booklet.                                                         
Staggered stitching would be preferred for thin booklets.

Trimming: All Inserts must be given a square and same size trim.

Samples: Bookings cannot be accepted prior to the approval of samples by Citywest.

Print Order:   An extra 3% must be allowed over and above the Newspaper Print Order to allow for any damaged or spoiled 
Inserts. Any excess  inserts will be distributed on next available date to original requested insertion date. 

Inserting: The Company will take all reasonable steps to achieve as close as possible to a 100% inserting.

Delivery: Strictly by prior arrangement with CityWest (three days prior).

Packaging: 

• Inserts must be delivered in Cartons on Pallets for handling by Pallet Trucks

• Pallets must have solid base and runners

• Pallets must have no cross bars on the bottom

• Tops, which must be wooden, should be the same size as the base.

• Pallets must be protected against transport damage and moisture penetration

• Pallets must not exceed 1,200mm x 1,000mm (4’ x 3’ 3”) and 1,200mm (4’) in height

• Inserts must be brick stacked in lifts of 120mm to 150mm (6” – 8”)

• Inserts must have folded edges facing the same direction and preferably towards the centre of the Pallet

• Inserts must have the same top page up and must be well jogged

• Inserts must be recessed slightly from the edge of the Pallet to prevent damage

• Inserts must never be tied together by any material

• Inserts must be presented with the minimum of turns, not less than 100.

• Inserts which are boxed must have no turns of the insert.

• Pallets must have a top layer of cardboard and must be film wrapped

• Each Carton/Pallet must carry an identifying Insert

• Each Pallet should carry the Publication name and date of insertion.

• Deliveries that do not conform to these standards cannot be accepted.



Technical Information

  Tabloid trimmed Tabloid Broadsheet
   
Double Page Spread  No bleed No bleed
Image area  310mm h x 518mm w 320mm h x 550mm w n/a
Trim area  340mm h x 538mm w n/a n/a
Bleed area  350mm h x 548mm w n/a n/a
   
Full Page Ad   
Image area  310mm h x 249mm w 320mm h x 265mm w 520mm h x 340mm w
Trim area  340mm h x 269mm w  n/a n/a
Bleed area  350mm h x 279mm w n/a n/a
   
Half Page Ad   
Image area  150mm h x 249mm w  160mm h x 265mm w  260mm h x 340mm w
   
Quarter Page Ad   
Image area  150mm h x 123mm w 160mm h x 130mm w 260mm h x 168mm w
   
Columns   

1 38mm 41mm 39mm
2 80mm 86mm 82mm
3 123mm 130mm 125mm
4 165mm 175mm 168mm
5 207mm 221mm 211mm
6 249mm 265mm 254mm
7 n/a n/a 297mm
8 n/a n/a 340mm

   
FTP Server available on request.   
   
Files supported: Quickcut, PDF (all fonts embedded – PDF/X or Press Quality) Colour space CMYK,  
Image Resolution 150dpi (Colour and Grayscale).   
No responsibility will be taken for file types outside our guidelines.   
 

Technical contact: Telephone +353 21 4802121 Email adproduction@examiner.ie

Broadsheet: Irish Examiner, Money & Jobs.

Tabloid trimmed: Weekend, Property & Interiors and Feelgood.

Tabloid: Championship, Champions, County, Farming, Weekend Sport, Weekend Racing and Monday Sport.



Rate card 2017
ROP Main Paper & Business Mono Colour 
(Broadsheet)   
Full page €17,400 €20,880 
Half Page €8,840 €10,608 
SCC (single column centimetre) €43.50 €52.20 
 
Recruitment €47.50 €57 
 
   
Page 1 (20cm x 3 or 8cm x 8) n/a €4,250 
Back Page 20cm x 3 n/a  €3,150 
Back Page 20cm x 2 n/a  €2,130
   
   
Money&Jobs/Commercial Property   (Broadsheet)  

Full Page €17,400 €20,880 
Half Page €8,840 €10,608
Quarter Page €4,524 €5,428 
SCC ROP €43.50 €52.20 
   
   
Weekly Supplements  (Tabloid) 
(Weekend, Feelgood, Property, Farming & Sport)    
Full Page €7,160 €8,592 
Half Page €3,900 €4,680
 
   
County Supplement  (Tabloid)
Full Page €5,150 €6,180 
Half Page €2,630 €3,156

Inserts    
Cost €85 per ‘000

Classified Display & Lineage    Mono Colour 
   
Classified Display (10 cols.) €43.50   €52.20
Legal Notice €52.25  €62.70
Public Notice €52.25   €62.70
Tender Notice €52.25   €62.70

Family Announcements

Deaths €8.50 per line
Acknowledgements - Lineage €6.50 per line 
 - Display SCC €40.00
In Memoriam - Lineage €3.60 per line
 - Display SCC €21.00
Planning Applications €9.90 per line
Classified Lineage €5.94 per line  
Super-semi Lineage €7.42 per line

Box Numbers 
 €11.00 Posted 
 / €6.20 Collected

Note:  
Minimum size for mono display ads – 5cm x 1 col.
Minimum size for colour display ads – 10cm x 2 col.

NB: All rates are subject to VAT @ 23%

Conditions of Acceptance
Irish Examiner Ltd. reserves the right to decline, 
omit, suspend or alter any advertisement in any of its 
publications or to terminate any contract and will not 
be held responsible for any loss caused thereby.  No 
liability is accepted for any loss caused thereby. No 
liability is accepted for any loss or damage caused 
by the error in the printing of any advertisement. No 
liability is accepted for any loss or damage alleged 
to arise through delay in forwarding replies to Box 
Numbers, however caused.

Code of Advertising Standards
Irish Examiner Ltd. is a member of the Advertising 
Standards Authority for Ireland and all advertising 
placed with it is subject to the Authority’s code of 
Advertising Standards.

CONTACT DETAILS

Head Office: Linn Dubh, Assumption Road, Blackpool, Cork. 
  Tel. (021) 4272722 Fax (021) 4271017 Website:  www.irishexaminer.com 
Tele Sales:   Tel. (021) 4274455      Fax (021) 4271017 Email: ads@examiner.ie                 
Property Dept.:  Tel. (021) 4802144      Fax (021) 4271017 Email: marguerite.stafford@examiner.ie      
Display Dept.: Tel. (021) 4802192      Fax (021) 4271017  Email: ger.duggan@examiner.ie 
Farming Tel. (021) 4802192 Fax (021) 4271017 Email: ger.duggan@examiner.ie                      

Dublin Office: 12 Fitzwilliam Square, Dublin 2. 
 Tel. +353 1 5330890 Fax  +353 21 4271017
Contact: 
Suzanne Dwyer    Tel.  +353 1 5330890 Fax  +353 21 4271017 Email: suzanne.dwyer@examiner.ie 
Paul Kelly Tel.  +353 1 5330867 Fax  +353 21 4271017 Email: paul.kelly@examiner.ie         


